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My Local MA campaign overview

The goal of the My Local MA campaign is to encourage more 

Massachusetts residents to choose local when they shop, eat, 

and travel.

To do that, we've developed a comprehensive marketing 

campaign that makes an emotional connection between buying 

local and being local.

My Local MA is about pride of place, about stewardship and 

responsibility. It’s about giving people a good reason to pause, 

think, and put their money where their heart is – right here in 

Massachusetts.

Overview

My Local MA



How does My Local MA work?

Overview

My Local MA

people across the 
Commonwealth were 
employed by minority-owned 
businesses in 2019

125,998 

of businesses in MA are 
small businesses, employing 
1.5 million people

99.5%

net new jobs at small 
businesses in MA were 
created in 2019

53,980

of employees in MA work 
for a small business46%

Every day, many of our neighbors choose to spend their money 

outside of Massachusetts.  Our goal is to change that.

To do that, we are:

• Getting people to pause and think before they make a purchase 

or travel decision.

• Giving people a good reason to make the effort to choose local

The campaign makes it clear that, when it comes shopping, dining, 

and traveling, our choices matter. We're highlighting the positive, 

human side of the local experience. 

Our tagline says it best: Put your money where your heart is: right 

here in Massachusetts.
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Overview

A statewide message: 102M+ expected impressions



My Local MA

Overview

Amesbury

Eighteen Friend Street
Amesbury, MA

Handcrafted local goods on a 
charming downtown street 
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Overview

The numbers speak for themselves

RTCs represented 
across the state

16 61,000+
landing page viewsPartnerships 

page listings

350+
My Local MA 

badge downloads

340
Website 

impressions 

14M



Empowering 
businesses

Creating 
awareness

+
Engaging 
customers

My Local MA

Creative

Creating a 
movement
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Creative

Print 
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Creative

Transit 
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Creative

OOH  
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Creative

Digital 
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Creative

Social videos 



My Local MA

Creative

Television 
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Creative

BCEC PSA
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Creative 

lovemylocalMA.com
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Getting involved

There are a number of ways for you to get involved and show 

support on a hyper local level; 

• Utilizing ready to go marketing assets 

• Customizing your own marketing assets 

• Printing and displaying posters in the window

• Using social media; Twitter, Instagram, Facebook

• Sending a newsletter or email blast 

• Hanging banners from your storefront 

• Featuring the sticker in your shop window

Local involvement

My Local  MA
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Local involvement

Empowering businesses 

My Local MA is how we stand united for local 

businesses and organizations across Massachusetts. 

Our business toolkit is a big part that. With these 

resources, you can show support, amplify your efforts, 

and make the case for local to customers, visitors, and 

everyone in your network.



My Local MA

Toolkit

Toolkit walkthrough (lovemylocalma.com)

http://drive.google.com/file/d/1e86lB9yEH6Zjc16EP1g0iq9cLDNYGRpw/view
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Toolkit

Flyers 

Window flyers 
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Toolkit

Logos 
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Toolkit

Banners 
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Toolkit

Posters  
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Toolkit

Print Ads 
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Toolkit

Social Media Assets 

MyLocal MA Badges Social media shareablesLogos
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Toolkit

Window and Bumper Stickers 



My Local MA

Local case studies

Make My Local MA yours 

There’s even Facebook Frames for profile pictures, as another way to 

spread brand awareness!
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Local case studies

Make My Local MA yours 

How to use the GIPHY Stickers for Instagram stories

http://drive.google.com/file/d/122Z4orfoIAXuy12IcQ_yEI9Ie97P-E5y/view


Talk like a local
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Sample copy for why local matters

• Buying local creates opportunity. Last year, 125,998 people 

across the Commonwealth were employed by minority-owned 

businesses.

• Buying local is good for growth. Main streets and locally based 

businesses drive our economy and our workforce. 99.5% of 

businesses in MA are small businesses, employing 1.5 million 

people.

• Buying local creates jobs. By shopping local you are helping to 

create new jobs. In 2019, small businesses were responsible for 

53,980 net new jobs in MA. 46% of employees in MA work for a small 

business.

Local involvement

My Local MA
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Social media post examples

• Local businesses like mine create jobs, contribute to 

our economy, and give character to our cities and 

towns. But we can’t survive without your support. We’re 

proud to be local. You should be, too. 

lovemylocalMA.com. #mylocalMA #MaskUpMA

• Our economy runs on small businesses. Proud to be 

part of the #mylocalMA movement! #MaskUpMA

• Local is better: That’s why we’re proud to source our 

food from local farms. #mylocalMA #MaskUpMA

Local involvement

My Local MA
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About staying safe

• As local business owners and employees, we’re your neighbors 

and we care about your health. We’ve been working hard to create 

a safe experience for everyone. 

• Things might look a little different. We may have changed our floor 

plan or layout to allow for social distancing. We may have new 

hours of operation or reduced the number of employees. We’ve 

enhanced our sanitation procedures. And we have strict mask 

policies for employees and visitors.

Local involvement

My Local MA
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About staying safe

• Many local businesses have added online ordering and delivery or 

curbside pickup.

• We’re doing our part. You have to do yours. When you visit a local 

business, be sure to “mask up.” We are all responsible for each 

other – customers, employees, business owners. And we all need 

to follow the rules to stop the spread of COVID-19.

Local involvement

My Local MA
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Thanking customers and slogans

Thanking customers:

• Thank you for showing your local businesses some love. 

Visit lovemylocalMA.com

• Hope you enjoyed your [purchase/meal/stay]. You’ll be glad to 

know that your support makes local Massachusetts businesses 

thrive. Visit lovemylocalMA.com.

• Thank you for your business. You’re My Local MA hero! Visit 

lovemylocalMA.com

Local involvement

My Local MA
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Short slogans

Short slogans:

• Put your money where your heart is: right here in Massachusetts.

• Local is more than a place. It’s who we are. 

• Show main street some love.

• Make local thrive. Stay safe. Buy local

Local involvement

My Local MA
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Local case studies

Seen and heard
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Local case study

• 12 week radio buy on 4 stations playing 

15-20 30 second spots daily

• Several weeks of the full back page of the 

local paper color with “cut out lines”

• 10,000 rack cards distributed to all local 

business to hand out and include with take 

away orders and shoppers’ bags

• Social Media promotions and push to 

Springfield and other neighboring areas 

PLEDGE to Support Local Campaign

Launched on November 14. The Fall & Winter Pledge to Support Downtown Amherst is a call to 

“Save our Town.” We are being direct that our businesses are in distress and therefore our town 

centers are in dire need of support. The campaign included:  

• We intend to recreate last years successful Red 

Ticket Event as a “Yellow Ticket” to encourage 

spring support with drawing in April: “A Daffodil 

Drawing” For every $25 spent local, a ticket is 

given. At drawing, the winning #’s will be called

• The $100-500 prizes will be our local Chamber 

Area Gift Cards therefore continuing to keep the 

funds local. Top prize of $1,000 with 4 $250 

prizes - cash



My Local MA

Local case study
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Local case study

@othersideMA (RTC) with Amherst Area Chamber of Commerce 

created a 24 hour live story on Instagram that highlighted: 

• Things to do

• Where to eat

• Where to shop

• Where to style

• How to support

• Amherst small businesses

The post used the following hashtags: 

• #MylocalMA

• maskupMA
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Take Over Tuesday



Think local!

Questions? 

Please contact the MA Office of Travel and Tourism at 

VisitMA.com or email Keiko.m.orrall@mass.gov

mailto:Keiko.m.orrall@mass.gov

