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Choosing Local:
My Local MA

MA Office of Travel and Tourism
Think Argus



My Local MA campaign overview

The goal of the My Local MA campaign is to encourage more
Massachusetts residents to choose local when they shop, eat,
and travel.

To do that, we've developed a comprehensive marketing
campaign that makes an emotional connection between buying
local and being local.

My Local MA is about pride of place, about stewardship and
responsibility. It’s about giving people a good reason to pause,
think, and put their money where their heart is — right here in
Massachusetts.




Overview

How does My Local MA work?

Every day, many of our neighbors choose to spend their money
outside of Massachusetts. Our goal is to change that.

To do that, we are:

® (Getting people to pause and think before they make a purchase
or travel decision.

® Giving people a good reason to make the effort to choose local
The campaign makes it clear that, when it comes shopping, dining,
and traveling, our choices matter. We're highlighting the positive,

human side of the local experience.

Our tagline says it best: Put your money where your heart is: right
here in Massachusetts.

My Local MA

46%

125,998

of businesses in MA are
small businesses, employing
1.5 million people

net new jobs at small
businesses in MA were
created in 2019

of employees in MA work
for a small business

people across the
Commonwealth were

employed by minority-owned
businesses in 2019




Overview

A statewide message: 102M+ expected impressions

"

My Local MA



Overview

Amesbury

Eighteen Friend Street
Amesbury, MA

Handcrafted local goods on a
charming downtown street

My Local MA




Overview

The numbers speak for themselves

- "
16 350+ 340  14M 61,000+

RTCs represente Partnerships My Local MA Website landing page views
across the state page listings badge downloads impressions

@%
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Creative

Print

LOCAL IS MORE
Put your money where your heart is: THAN A PLACE.

right here in Massachusetts. lT’s

. Learn more at findmylocalMA.com
Put your money where your heart is: lovemylocalMA.com

right here in Massachusetts. o @ e @ @) sssscsers

Learn more at findmylocalMA.com

@ MASSACHUSETTS
#maskupma

Put your money where your heart is: LOCAL
right here in Massachusetts. TASTES

Learn more at lovemylocalMA.com BETTER N
flndmylocaIMA com \ i

@ MASSACHUSETTS findmylocalMAicom =~ =~ &)\ M UNZ L ERY) >
#maskupma s —— = @ MASSACHUSETTS
e , #maskupma

@ @ MASSACHUSETTS
#maskupma

My Local MA




Creative

Transit

LOCAL

GOES
FURTHER

findmylocalMA.com

@ MASSACHUSETTS 4 Al 1R | e ——— ¢ »
smaskupma @ ey oA ; - OCAL

GOES
FURTHER

fr\dmylocawlA com

My Local MA



Creative
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Creative

Digital

My Local MA

timeout.com

JlimeQut 2 Q
The best hiking near Boston

Take a break from the screens, enjoy some fresh air
and get moving at these hikes close to Boston

By Time Out Boston Staff Posted: Tuesday July 14 2020

If you need some fresh air and are aiming for more

than just a stroll, get out and hike. Serious local hikers
may head farther afield to the White Mountains or the
Appalachian Trail, but when you just need a little bit of

Local is more
than a place.

Put your money
where your heart is:
right here in
Massachusettis.

Learn more @
gmaskupma




Social videos

212 Comments




Television




Creative

BCEC PSA

My Local MA
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Put your money whete
your heart is: right here
in Massachusetts,

Learn more at
findmylocalMA.com
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Put your money where
your heart is: right here
in Massachusetts.

Learn more at
findmylocalMA.com

@ @HF\SS.&EHUEETTE

Imaskupmo

Put your money where
your heart is: right here
in Massachusetts.

Learn more at
findmylocalMA.com
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lovemylocalMA.com

all T @)

200 @ My Local MA - Now is the tir & lovemylocalma.com — Private
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Plimoth Patuxet (Plymouth County)

Think of the places that make your town feel like home.

Chances are, a local shop or restaurant came to mind.

The truth is, many of those local businesses are hurting
right now. But they're still standing strong, doing their
best to keep us safe. Our Main Streets need our love,

more than ever. Now is the time to find your local.

MacBook A\ ——







Getting involved

There are a number of ways for you to get involved and show
support on a hyper local level,;

» Utilizing ready to go marketing assets

» Customizing your own marketing assets

* Printing and displaying posters in the window

» Using social media; Twitter, Instagram, Facebook
* Sending a newsletter or email blast

» Hanging banners from your storefront

* Featuring the sticker in your shop window




Local involvement

Empowering businesses

My Local MA is how we stand united for local
businesses and organizations across Massachusetts.

Our business toolkit is a big part that. With these
resources, you can show support, amplify your efforts,
and make the case for local to customers, visitors, and
everyone in your network.

My Local MA

LOCAL
MA

( Visit Massachusetts’s Post

@ Visit Massachusetts U’_l)

Oct13-Q

This is a great week to visit Franklin County in
Massachusetts, and take in the stunning fall foliage here
in this classic New England landscape. Here are nine
locations from which you can enjoy some of autumn’s
best views. Or if you'd rather, just stay in the car and
take an old fashioned foliage ride on the state’s oldest
scenic roadway, the Mohawk Trail. Franklin County
Chamber of Commerce The Mohawk Trail Association
#mylocalma New England
https://franklincc.org/whats-new/282-nine-franklin-
county-foliage-destinations




Toolkit walkthrough (lovemylocalma.com)

If you own or manage a local business or organization, you already wear a lot of hats. But maybe
visual designer is not one of them. You can use these resources as is, without special knowledge of
graphics applications. Put up d flyer in your store. Show your support on social medic. Let people
know that local matters.

For your business For social media

» 8.5" x 11" window flyer * My Local MA Instagram post image

* Info sheet + My Local MA Facebook & Twitter header
= Poster — text only image

+ Mask Up MA Instagram post image

+ Mask Up MA Facebook & Twitter header
Download
image
Download

Our logos Other useful stuff

* My Local MA logo + Email signature file

+ Mask Up MA logo « Window/bumper sticker including logo

* Color badges and “Put your money where your heart is”

» Badge instructions

MAKE IT YOUR OWN

The resources below are fully editable using Adobe applications and available to you free of charge.
Go ahead and make them your own.

For your business For social media

Template for 1/4 page newspaper ads for * Customizable Facebook header cover
publications photo with MylLocal MA badge

Poster - space to add specific business * Customizable Twitter header with My Local
photo/logo MA badge

Safe shopping/safe dining location * Facebook & Twitter post image with My
window flyer Local MA badge

4-up size flyer

Sample customer email/newsletter
Download

Download

MacBook

Our logos Other useful stuff

* Available in multiple file types * Banners for poles on Main Streets

Download Download



http://drive.google.com/file/d/1e86lB9yEH6Zjc16EP1g0iq9cLDNYGRpw/view

Toolkit

Flyers

My Local MA

PUT YOUR MONEY WHERE
YOUR HEART IS: RIGHT HERE
IN MASSACHUSETTS

Get the facts at lovemylocalMA.com

@ ‘@MASSACHUSETTS

#maskupma

Put your money where your heart is:
right here in Massachusetts.

Learn more at lovemylocalMA.com

Put your money where your heart is:
right here in Massachusetts.

Learn more at lovemylocalMA.com

Window flyers



LLogos

MY
LOCAL
MA
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#maskupma #maskupma




Toolkit

Banners

MY
LOCAL
MA

Put your money where
your heart is: right here
in Massachusetts.

BALEE
: right here

Put your money where
your heart is: right here
in Massachusetts.

@ @ MASSACHUSETTS

#maskupma

My Local MA



Toolkit

Posters

My Local MA

LOCAL IS
A PLACE.
IT’S

Put your money where your heart is:
right here in Massachusetts.

Learn more at lovemylocalMA.com

&y

#maskupma

@ MASSACHUSETTS



Toolkit

Print Ads

LOCAL IS
MORE THAN

A PLACE.
IT'S

=

Put your money where your heart is:
right here in Massachusetts.

Learn more at lovemylocalMA.com

My Local MA



Toolkit

Social Media Assets

MY
LOCAL
MA

=y

#maskupma

MyLocal MA Badges Logos

My Local MA

MY

LOCAL
MA

Social media shareables



Toolkit

Window and Bumper Stickers
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Learn more at lovemylocalMA.com

My Local MA



Make My Local MA yours

There’s even Facebook Frames for profile pictures, as another way to
spread brand awareness!

O 212 Comments




Local case studies

Make My Local MA yours

How to use the GIPHY Stickers for Instagram stories

My Local MA


http://drive.google.com/file/d/122Z4orfoIAXuy12IcQ_yEI9Ie97P-E5y/view

Talk like a local




Local involvement

Sample copy for why local matters

 Buying local creates opportunity. Last year, 125,998 people
across the Commonwealth were employed by minority-owned
businesses.

« Buying local is good for growth. Main streets and locally based
businesses drive our economy and our workforce. 99.5% of
businesses In MA are small businesses, employing 1.5 million
people.

« Buying local creates jobs. By shopping local you are helping to
create new jobs. In 2019, small businesses were responsible for
53,980 net new jobs In MA. 46% of employees in MA work for a small

business.

My Local MA




Social media post examples

» Local businesses like mine create jobs, contribute to
our economy, and give character to our cities and
towns. But we can't survive without your support. We're
proud to be local. You should be, too.
lovemylocalMA.com. #mylocalMA #MaskUpMA

* Our economy runs on small businesses. Proud to be
part of the #mylocalMA movement! #MaskUpMA

* Local is better: That's why we're proud to source our
food from local farms. #mylocalMA #MaskUpMA

Follow

Outlook Farm
Planet Earth

1,234 likes

Oitlooks Farm Local businesses like mine create
jobs, contribute to our economy, and give character
to our cities and towns. But we can’t survive without
your support. We're proud to be local. You should be,
too. lovemylocalMA.com. #mylocalMA #MaskUpMA

flew all 212 comments

w



About staying safe

e As |local business owners and employees, we’re your neighbors
and we care about your health. We’ve been working hard to create
a safe experience for everyone.

* Things might look a little different. We may have changed our floor
plan or layout to allow for social distancing. We may have new
hours of operation or reduced the number of employees. We’ve
enhanced our sanitation procedures. And we have strict mask
policies for employees and visitors.




About staying safe

e Many local businesses have added online ordering and delivery or
curbside pickup.

e \We're doing our part. You have to do yours. When you visit a local
business, be sure to “mask up.” We are all responsible for each
other — customers, employees, business owners. And we all need
to follow the rules to stop the spread of COVID-19.




Thanking customers and slogans

Thanking customers:

e Thank you for showing your local businesses some love.
Visit lovemylocalMA.com

e Hope you enjoyed your [purchase/meal/stay]. You'll be glad to
know that your support makes local Massachusetts businesses
thrive. Visit lovemylocalMA.com.

e Thank you for your business. You're My Local MA hero! Visit
lovemylocalMA.com




Local involvement

Short slogans

Short slogans:

e Put your money where your heart is: right here in Massachusetts.
e | ocal is more than a place. It’s who we are.

e Show main street some love.

e Make local thrive. Stay safe. Buy local

My Local MA




Local case studies

Seen and heard

11:37 ull ¥ @)

< TOP POSTS
#mylocalma

September 1

@ pReabodymainstreets - Follow
‘32511“ Metro Bowl
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11 likes

peabodymainstreets Tired of staying home? Bring back
date night and let loose at Metro Bowl! A few things may
look different to allow for social distancing but it's... more

peabodyam @
September 19

A Q O 9

My Local MA

11:37 all T @m
TOP POSTS
< #mylocalma
}}‘3 seeplymouth - Follow

Y R
Y N N an o Y i

» Ny A Y ey ‘\

ﬂ:” e =

See Plymouth

HASSACNUSETYS

Liked by szoback and 24 others

seeplymouth Bountiful Plymouth County - it's all here in
the fall! Sunny still-warm days, cranberry bogs, pumpkins,
scrumptious socially distant outdoor dining, foliage... more

hiscarpentry @bramhallscountrystore QO

October 15

R Q O 9

1:41 all © =

( Explore Western Mass's Post eoe

‘ Explore Western Mass (ﬁ)
2d-Q

#MylLocalMA giveaway! The category is...favorite
#westernmass date night spot. The prize is a $100 gift
card to the federal restaurant & bar! Tag the person
you'd share it with below and tune in Wednesday when
we'll announce the winner! And....go!

Opens in Messenger

[ @ Send Message ]

[fz) Like () Comment > Share

Write a comment... @

a2 ® ® @

10:22 ull ¥ =

{ Conversation ©)

A fi/” Martha'sVineyard
MV @VisitMV

What are your most craving when you
are NOT on island? #marthasvineyard
@VisitMA #MyLocalMA

9:00 AM - 10/23/20 - Buffer

2 Retweets 7 Likes




Local case study

PLEDGE to Support Local Campaign

Launched on November 14. The Fall & Winter Pledge to Support Downtown Amherst is a call to

“Save our Town.” We are being direct that our businesses are in distress and therefore our town
centers are in dire need of support. The campaign included:

® 12 week radio buy on 4 stations playing

® \We intend to recreate last years successful Red
15-20 30 second spots daily

Ticket Event as a “Yellow Ticket” to encourage

® Several weeks of the full back page of the spring support with drawing in April: “A Daffodil
local paper color with “cut out lines” Drawing” For every $25 spent local, a ticket is

® 10,000 rack cards distributed to all local given. At drawing, the winning #’s will be called
business to hand out and include with take ® The $100-500 prizes will be our local Chamber
away orders and shoppers’ bags Area Gift Cards therefore continuing to keep the

® Social Media promotions and push to funds local. Top prize of $1,000 with 4 $250

Springfield and other neighboring areas prizes - cash

My Local MA



Local case study

Check off 10 Restaurants

w A g’:‘} 5 Retail and e
. 3 Services/Salons

"~ MHIS FALL & WINTER =

_ AOMSOS  Loewe Worr
PLEDGE TO SUPPORT el e e
_ ANa . Moge Tw
DOWNTOWN Bistro 65 Momo Tibetan
The Black Ship  ODriental Flavos
AMHERST  Brao's Pziza ODwera Vesna
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G\&_:Sg"’; — Buend y Sano  PFaradse of Inda
. . Crary Noodies Fasta L Basta
Businesses, Restaurants, Services & — TOMROG — TWa Foches
_ fresh Sude Powerhouse Notrinon
Salons are calling SOS! _ Henian Bakary ___ Primo Too
The Amherst BID invites you to take HoneyC nep Chacken Shanphai Courmet
the PLEDGE TO SUPPORT LOCAL Insormnia Cookies Share Cafiee
Shop Local, Style Local, Take Away - :f" g“‘_"'r — Y
- ~ Sy s Lvern e Spoke
& SAVE THE DAY T Kai Taste Tha
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LS Vivi Bubble Tea
Check Off 10 Restaurants, = Limeked Teshouse The Works Cafe
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by wi' Frood of Purchases Clav's  Mass Vintage
and Enter To Win  EasCape Smoeds o MAM Links
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). Austin Amtiques — The Toy Ban
A Navin _ Unnameahe Books
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Take Over Tuesday

@othersideMA (RTC) with Amherst Area Chamber of Commerce
created a 24 hour live story on Instagram that highlighted:

e Things to do

e \Where to eat

e \Where to shop

* \Where to style

e How to support

e Amherst small businesses

The post used the following hashtags:

o #MylocalMA
e maskupMA

othersidema




Keiko.m.orrall@mass.gov
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